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MOBILE  
CONSUMERS

03

When technology evolves at a rapid 
pace, there’s always a lot of talk about 
how everything in our lives will change 
dramatically as well, and we can’t help but 
wonder if those changes will help or hurt 
us—especially when it comes to our health 
and our wellbeing.

Some things don’t change, though—even 
in the middle of a technology revolution. 
People still get sick and people still want 
to be well. Family and friends want to help 
them, physicians and nurses want to heal 
them. Pharmaceutical companies want to 
support them with treatments,  and insurance 
companies want to help them get the care 
they need.  And healthcare marketers and 
developers want to connect people to 
products, services and experiences that will 
help them live healthier lives in all the ways 
that matter to them.

The explosion of innovation in smartphone 
technology in the last few years has deeply 
impacted how we manage and track our 
health and wellness—and it has been all to 
the good, and will only get better.

What began as a zillion apps to count calories 
and steps will very soon—maybe as you read 
this—transform into a consumer-controlled, 
centralized integration of biological data 
that streams directly from our bodies to a 
mobile device, allowing us to monitor all our 
health and wellness in one very smart place.

The health + technology revolution happening 
right now is driven by innovations in 
smartphones and apps. 

This report on the mHealth landscape takes 
a look at where we’ve been and where we’re 
going, and how all this change will help us 
be healthier.

This landscape survey takes a 
look at where we’ve been and 
where we’re going, and how 
all this change will help us be 
healthier.
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MOBILE  
CONSUMERS

It’s a smartphone world. 

eMarketer reports that smartphone users 
will account for more than half of the 
US population for the first time in 2014 
and, indeed, 163.9 million people are 
now smartphone users. Adoption may 
be slowing, but it will still grow steadily—
driven by children and seniors—and by 
2018 two-thirds of the US population will 
use a smartphone.6

91% 90 % 76 % 75 % 70 % 62 % 57 % 46 % 43 % 30 %

Americans who use their smartphones while shopping in store8

Average TIME  
spent per day with 
smartphones among 
US smartphone users7

HrsAges

Text 
messaging

Getting 
news 
alerts

Listening 
to music

Watching 
videos or 
movies

Accessing 
email

Searching  
on the  

Internet

Gen Y (18–29)

Gen X (30–43)

Young Baby Boomer (44–53)

Older Baby Boomer (53+)

Social 
networking

While 
watching  

TV
Playing  
games Reading

US smartphone users by age6

0–11 12–17 18–24 25–34 35–44 15–54 55–64 64+ Android iOS Windows 
Mobile

BlackBerry Other

Daily mobile content activities according to US smartphone users7

US smartphone users by OS6
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As people have become more 
engaged with their own health,  
they have relied increasingly on 
their smartphones to support 
that engagement.

We use apps to track what we eat and how many miles we run. We de-stress with meditation 
and yoga apps. We look up diseases, symptoms and medications on health education sites 
and apps on the go. And just as we do on a desktop, we often begin our mobile health 
engagement with a Google search via the mobile web. Smartphones and tablets have become 
critical tools in tracking, managing and understanding health on the go.

87% 21%70% 95 million

There are over 

40,000 medical apps9 & 

100,000 health apps.10  
available for tablets  
and smartphones.

70%  

of online consumers use search 
engines for health5

book doctor’s appointments 
via computer or mobile device5 

Americans use  
mobile devices as health tools1 

of people use health and 
fitness apps daily1

of people think using a smartphone 
to track health and fitness is more 
important than using it for:1 

Social  
networking Shopping

Listening to  
music

Making/ 
receiving calls
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There are apps for counting calories while also tracking sugar, fat, 
fiber and sodium consumption. There are apps for counting steps, 
sit-ups, push-ups and burpees. There are apps that set a training 
regimen for you that, if you follow it, will get you off your couch 
and running a 5K. And, of course, there are the early wearable 
fitness products from Nike. WITHINGS PULSE

ACTIVITY TRACKER

NIKE+ FUELBAND 

WEIGHT WATCHERS

FITOCRACY

LOSE IT!

COUCH-TO-5K

Diet and fitness apps are the primary  
health apps used today. 
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There are apps that guide users through yoga poses, meditations 
and breathing exercises. There are also apps that can measure 
stress levels by monitoring your heart rate by using your phone’s 
camera function. Mindbloom offers several web-based and  
app-based experiences to help people improve the quality of 
their lives holistically. Aetna, the health insurance provider, has 
even offered Mindbloom’s Life Game free to its members. The app 
gamifies wellness to help support healthy life habits.

MINDFULNESS
A key part of staying healthy is  
managing overall wellness, and stress 
management is a big part of that. 

BLOOM

MINDFULNESS

ZEN SPACE

STRESS CHECKOFFICE YOGA
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With apps like Fooducate and ShopWell, people shopping in stores 
can identify food products by level of nutrients or amount of 
processing, and see a high grade and recommendation to purchase 
or a low grade and a suggested alternative. And apps like Seafood 
Watch help people understand whether what they’re eating is 
sustainable or overfished, as well as receive recommendations for 
eating seafood whose capture has a lesser impact on the ecosystem.

In addition to helping people track  
food quantity, apps also help people  
track food quality.

SHOPWELL

FOODUCATE

SEAFOOD WATCH 

SHOPWELL
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People have unprecedented access to health 
and wellness information on their desktops 
and on their smartphones, whether they’re on 
the go or in a key decision-making moment 
in their healthcare engagement. They can 
access disease information, symptoms and 
treatment options, right from their phone 
while still in the middle of a doctor visit—
helping them take part in their own care as 
engaged, educated patients.

Looking up health info on a mobile device happens in key places5:

35%  28%  
on a smartphone  
in the doctor’s office

on a smartphone  
at the pharmacy5

•	 Medication side effects
•	 Symptoms
•	 Disease facts
•	 Medication benefits
•	 Expert advice from doctors/nurses

•	 OTC drug side effects
•	 OTC drug benefits
•	 Disease facts
•	 Ways to save money on OTC medicines

WEBMDThe Mayo Clinic’s app offers a library of its  
medical publications.

HEALTH 
EDUCATION
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Prescription and over-the-counter drug 
brands have their own apps to help people 
take their medicine, as well as to offer 
value-added content to support disease 
and treatment education and to build 
brand loyalty.

 

The prescription drug Latisse offers an app for 
people to see before and after photos.       

Rebilife, available only in the Middle East for those 
on Rebif, a prescription drug for MS, offers direct 
communication with a nurse in the area.

Robitussin Relief Finder helps people find the 
right cold and  flu treatment as well as track flu 
trends nationwide.

Tylenol PM created an app to help people  
track their sleep and moods and receive helpful 
sleep tips.

Claritin allergy medicine offers a pollen alert app.
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MONITORS
& MEDICINE

A lot of the burden of care falls on patients, 
their care partners and the pharmacist they 
will likely engage with far more often than 
with their physician. Mobile technology can 
help fill this gap in health management. 

Most apps require data to be manually input, 
although the increasing number of sensors 
in smartphones can now read motion in 
order to passively track activity levels. 

Some medical apps come with a direct 
connection to the body, in order to collect 
and analyze body function measures for 
readout on the app or for sending onto the 
physician.

iBGSTAR is a blood glucose meter that 
attaches directly to your iPhone and 
integrates with the iBGSTAR Diabetes 
Manager phone app to help people with 
diabetes.

The Phone Oximeter app and plug-in 
hardware measure blood oxygen levels  
and can forewarn of life-threatening 
preeclampsia with 80% accuracy.

Pharmacies also offer their own apps to 
make it easier for people to manage their 
prescription drugs, with features like refill 
reminders, pill identifiers, drug interaction 
information and savings.

Once a patient leaves a doctor’s 
office with a diagnosed chronic 
condition and a prescription for 
a drug they will likely take for 
the rest of their life, they are very 
much on their own. 

CVS

CELLSCOPE OTO

ECG CHECK DEVICE AND APP

iBGSTAR



12

CONNECTED  
CARE

The challenge has always been 
how to connect patients, doctors 
and data—and smartphone apps 
are solving for this too. 

How technology will improve your health:

HealthIT.gov

Less  
paperwork

Easy, electronic access to 
your medical records

Better care coordination 
among healthcare 
providers

Faster, more accurate 
prescriptions

Fewer unnecessary tests 
and procedures

Greater control over 
your health

Apps that track heart rates can transmit that 
data directly from a patient’s phone to their 
physician. Apps can also allow people to 
tap into a crowd of doctors to get answers.  
And as hospitals and medical practices 
move to electronic medical records (EMRs), 
patients can also move to electronic health 
records (EHRs) for themselves, through 
smartphones that house their data centrally.  

The next step is for doctors to actually 
recommend or prescribe apps, so there’s a 
true triangulation of patients, doctors and 
data.   

HealthTap lets you ask questions of one of their 
50,000 doctors, so you get private and personal-
ized medical help

BlueStar Diabetes will be the first app available 
only through a doctor’s prescription
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CENTRALIZED  
HEALTH

@MarctagonIT: The future is that this sensor 
technology will create massive data sets and 
predictive models to better analyze patients.

@9to5mac: Apple officially introduces the  
iOS 8 HealthKit plaform & Health app.

@AnthonyHarvery: This is a real opportunity to 
take healthcare to the individual to reduce cost 
of visiting your doc for test.

@franmelmed: Apple’s HealthKit works with 
third-party apps and gives you granular control 
over your health information.

In the spring of 2014, Samsung 
and Apple both made 
announcements focused on 
mobile health technology that 
gave us a peek into the future 
of how we will better support 
and understand our health and 
wellness through technology.

Samsung announced a software and sensor 
developer platform, SAMI, for tracking health 
data through unified wearables and sensors 
that can tell us in real time how we’re doing.
They illustrated how the platform would 
work by showing a “reference design” called 
SIMBAND, which stood in for wristbands 
developed by others that would read vital 
signs and monitor physical performance 
through sensors.

Apple announced the new iOS 8 
HealthKit platform and the Health 
app, an integrated repository for 
all an individual’s “bio signals”.
The company also annouced 
that it will partner with Nike and 
the Mayo Clinic.
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SNAPSHOT:  
BABY BOOMERS  
& mHEALTH

Generation Ageless is getting older. The 
first Baby Boomers started turning 65 in 
2011—despite saying they would never get 
old. In fact, 8,000 Baby Boomers turn 65 
every day.2

Baby Boomers are engaged with new 
technology and their smartphones in ways 
they often don’t get credit for. They also 
manage their health and wellness on their 
smartphones, and often say their mobile 
device keeps them healthier.2

As in other aspects of their lives, Baby 
Boomers bring a sense of entitlement to 
health concerns. They expect the best care 
and the most innovative and me-centric 
solutions, and have high expectations for 
products and services. 

Boomers not only count steps and calories 
with fitness and diet apps; they also manage 
their medical conditions, track symptoms and 
send data to physicians directly from their 
smartphones. They take full advantage of 
apps and iPhone attachments that measure 
physical functions, and store their EMRs on 
their phones for access when they travel.2
 

Aging Baby Boomers face the typical vision 
and dexterity challenges, but solutions like 
large screens and intuitive interfaces and, 
especially, voice recognition technology like 
Siri are innovations tailor-made for them.

We could say that mHealth technology 
innovation seems to be powered by the health 
and wellness needs of the Baby Boomer 
generation as they age. 

Aging population (65+) 
(millions of lives)

Aging Opportunity: A large and growing 
population with time, spending power and 
brand loyalty.

Boomer’s mActivities

Dining/ 
reservations 

Travel GPS Shopping/
deal-seeking

Managing 
healthcare

Banking / Bill 
paying

Stocks/
investments

84  y ears
life e xpectancy

25  hour s
 per w eek 

spent onlin e

21% 
of all leisu re 

tr av elers

63 % 
stick with br and 

vs . 53% of  
all adults

40 .4
millon Americans 
aged 65+ in 201 0

$83
billion spent 
annually on 

ent ertainment

Ev ery 8 sec onds 
a Boomer turns 6 5

The Baby Boomer target and 
mHealth technology are coming 
of age at the same time, creating 
an astonishing opportunity for 
solutions developers.

2015

2015

2030

2030

Chronic disease prevalence 
(millions of lives)

4 0
49 56 65

73

141
149 156 164

171
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34% 

73% 

63% 

55%

50% 

say they intend to  
continue to increase 
mobile health tracking  
over the next five years.1

say they are healthier because 
they use smartphone apps to 
track their health and fitness.1

say they would use their health 
and fitness apps more if their 
doctor recommended them.1

plan to try  
wearable devices.1

would trust a diagnosis 
delivered via video 
conference from their 
doctor.4

And we are as eager to embrace 
these advancements as we are  
to be healthier. 

We’ve come a long way in just a few short 
years as health and technology converge 
to help us better understand, track and 
improve our health and wellness.
 
And mobile health technology will innovate 
even further in the immediate future with 
advancements we are already getting a peek at.

Wristbands will  be  able to identify the 
nutrients entering your bloodstream as you 
eat, detecting ingredients, allergens and 
chemicals. 

Google is working on contact lenses that 
monitor glucose levels, so diabetics will no 
longer have to prick their fingers.3

Clothing will monitor everything from your 
heart rate to your mood.3 

72

THE FUTURE  
OF mHEALTH
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CONSIDERATIONS 
FOR mHEALTH 
MARKETERS

RELEVANCE—Don’t develop a solution 
unless your target audience wants it 
and wants it from you. Don’t develop a 
solution unless it drives your business and 
brand objectives.

INTEGRATION—Do fit into your target’s 
existing behavior. Don’t add to their app 
collection; help them engage with you 
via existing technology they already are 
familiar with.

PRIVACY & SECURITY—Do understand 
government regulations and individual 
sensitivities when you develop as well  
as when you promote.

USABILITY—Do remember that you are 
developing a product someone will use and 
interact with, not simply a message you are 
broadcasting. Stay focused on user goals 
for the app you develop.

ACCESS—Do develop across all relevant 
platforms and deliver your product to people 
where they are searching for it.

VALUE—Help people achieve a new 
understanding of their health. Give them 
tangible insights and reasons to use the 
app that will help them take action to 
improve their own health.

As health marketers innovate  
in new channels—first digital and  
now mobile—they face some  
familiar do’s and don’ts.
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